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THE ECONOMIC IMPACT OF NONPROFIT ARTS & CULTURAL ORGANIZATIONS & THEIR AUDIENCES
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Most Comprehensive Study Ever!
341 Study Regions in all 50 States—Including the City of Alva

n

~3 8 o
RTH
WASHINGTON O MONTANA ”%”"CJ Q Q% " H
ALASKA O (] il 2 D“aw'ﬂ@ BMGH:}EEI
% SOUTH : j\ %E N
QoGoon - S QAR T HIGAF _
DO Owwm NG . -
D '
* MEERASKA
-
g NEVADA | - QUnited States
San sCo = cQo@oo KANSAS %Iw%@ Chg vi Iﬁcrrhgl
CALIFORNIA . ™ O% Qo o Byl FEQ
- olas ‘."egas oKl %HMD .=..;-.::.__._.:._:: M ¢ Sk o

P@é%eles ARIZONA L - oo o I‘QF‘“’“’?.{‘_% 4
San DiegxD HEW MEXICO E&as MISSISS| |"""

|:I:a'__'\h\\-_l_
Honalulu 'gk TEXASO
e LOUGSIANA o

ol ahaing o \\_f'_
: = e Ho&?tnn
HAWAII gl %
Ch
L3

=5 b Gulf of
-;IT_,- h ExXICo

Mexico



’ .

ARTS & |4 j’f A

ECONOMIC PROSPERITY 5

@:\? '

Statewide Spending (2015):.

$872,830,632
Organizations .
$331,249,786 Audiences
$541,580,846

#artsaddup H#AEPS



. e Y P, N TH A "5
/A TN W Ty
‘.J : P ] ¥ LT, | ‘ I . I-I: I \‘I
~ <alk ) FE &
- .3 gy \
I \"Y oo {
o 0. ) T
.-\\_\‘\, R/

ECONOMIC PROSPERITY 5

Greater OKC Spending (2015):
$602,747,142

Organizations

$220,484,100 Audiences

$382,263,042

#artsaddup H#AEPS
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Jobs Supported in Greater OKC by
Organizational and Audience Spending
(Full-Time Equivalent)

20,571

#artsaddup H#AEPS
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State & Local Government Revenue

$61,719,000

#artsaddup H#AEPS
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Greater OKC Event Attendees Spent
$45.40 Per Person, Per Event

’Local Transportation $4.72
‘ Souvenir/Gifts $6.84
/}\ . Lodging $10.28

Meals & Snacks $19.37

Childcare ' Clothing & Accessories $3.37
$0.58 Other
S0.23

#artsaddup H#AEPS
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Audiences: Local vs. Non-Local

Non-Local

239% Local

77%

#artsaddup H#AEPS
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Event-Related Spending
Local vs. Non-Local

$92.94

Local Non-local

66% percent of non-local attendees said, “This arts event is the primary purpose for my trip.”

#artsaddup H#AEPS
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Arts Volunteerism in Greater OKC

> 13,743 volunteers
» 510,713 hours
> $12,032,398 value

(2015 volunteer hour = $23.56)

#artsaddup H#AEPS
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Americans Value The Arts

82%

of Americans believe
arts & culture are
important to local
businesses and the
economy

of Americans believe arts
& culture are important
to quality of life

Source: Americans for the Arts
2016 survey of 3,020 adults
by Ipsos Public Affairs

#AEPS
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Americans Value The Arts

63%

believe the arts “lift
me up beyond everyday
experiences”

"7 3%

say the arts are a
“positive experience in
a troubled world”

64%

feel “pure pleasure

Source: Americans
for the Arts 2016

to expferjence .and survey of 3,020
participate in adults by Ipsos
[the arts]” Public Affairs

#AEPS
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#artsaddup #AEP5
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ALLIED

Gracelul Arts ARTS & HUMANITIES

ARTS e COUNCIL OF TULSA

COMMISSION
of the City of Tulsa

1 @OL
ARTS

OKLAHOMA

ALLIANCE MUSEUMS

TULSA ASSOCIATION

ARTS COUNCIL
OKLAHOMA CITY™

#artsaddup H#AEPS
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The Arts Mean Business!

AmericansForTheArts.org/AEP5
ok4arts.org/economy/
jkirt@ok4arts.org

UKLAHUHMIS

@OK4arts #artsaddup H#AEPS
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